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® REGISTERED SYMBOL USAGE

TITLE CASE UPPERANDTITLE CASE

Cyprus Diaspora Forum® CYDIA Awards®

NO SPACE NO SPACE

The registered symbol ® is an important part of the branding and intellectual property identification of the Cyprus Diaspora Forum® and CYDIA Awards®. It
should be used consistently wherever the names are presented as official brands, titles, programmes, initiatives or events.

For the Cyprus Diaspora Forum®, the registered symbol should appear immediately after the name in all headings and titles, including, but not limited to,
website headings, editorial titles, articles, public announcements, press releases, social media posts, promotional materials, presentations, event

communications and other branded communications. The symbol should also be used whenever the name appears as the principal title or headline of a
communication.

In body copy, the registered symbol is not compulsory in texts of 250 words or more. Where a communication is 250 words or longer, the ® must still appearin
the title or heading, but it does not need to be repeated throughout the body text. This approach allows the brand to remain clearly identified and protected
while keeping longer editorial and informational content visually clean and readable. For communications under 250 words, the registered symbol should be

retained whenever the Cyprus Diaspora Forum® name is used, particularly in social media posts, short announcements, captions, promotional copy and
other concise communications.

The same principle applies to the CYDIA Awards®. The ® must be included next to the CYDIA Awards® name in all titles, headings, social media posts, public

announcements, branding, editorials, press releases and other official communications. For texts of 250 words or more, the symbol is required in the title or
heading but is not compulsory throughout the body copy.

These guidelines are intended to ensure consistent and professional presentation of both registered brands across all official communications and platforms.
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PRE-APPROVAL

SOCIALMEDIAAND COMMUNICATION GUIDELINES

e To ensure consistency, professionalism and effective brand management, all social media content posted by senior management and team members of
the Cyprus Diaspora Forum® must receive prior approval from the Marketing Department of the Cyprus Diaspora Forum® before publication. This
requirement applies to all social media communications relating to the Cyprus Diaspora Forumé, its activities, initiatives, events, partners, programmes,
campaigns and associated brands, including the CYDIA Awards®. It applies across all social media platforms and includes content published from
individual professional accounts where the post represents, references or could reasonably be associated with the Cyprus Diaspora Forum®.

¢ The purpose of the pre-approval process is to ensure that all communications adhere to the Forum's established brand, editorial, visual, tone-of-voice and
communication guidelines. This includes the correct use of the Cyprus Diaspora Forum® and CYDIA Awards® names and registered symbols, approved
terminology, logos, visual identity, messaging and other applicable brand requirements.

e Pre-approvalis also essential for campaign coordination and communication planning. The Marketing Department maintains an overview of current,
upcoming and scheduled campaigns, announcements, partnerships, events and other communications. Reviewing content before publication helps
prevent duplicated messaging, conflicting communications, premature announcements or content that could unintentionally overlap with or undermine an
existing or scheduled campaign.

¢ The process also ensures that communications are accurate, timely, consistent and alighed with the organisation's strategic objectives. It provides an
opportunity to identify factual inaccuracies, inappropriate wording, unintended interpretations, conflicting messages or other issues before content
becomes publicly available. This is particularly important for communications concerning major announcements, partnerships, sponsors, awards, events,

public figures, organisational decisions, media relations and sensitive or reputational matters.

e Coordinated communication in these areas helps protect the credibility, reputation and public standing of the Cyprus Diaspora Forum®.
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PRE-APPROVAL

SHARING AND REPOSTING APPROVED CONTENT

e Sharing or reposting content directly from the official Cyprus Diaspora Forum® social media platforms does not require prior approval from the Marketing
Department.

e Content published on the official Cyprus Diaspora Forum® social media channels has already undergone the appropriate approval process and is therefore
considered approved for organisational communication.

e Senior management and team members are encouraged to share, repost or amplify approved content from the official Cyprus Diaspora Forum® social
media accounts where appropriate. This helps extend the reach of official communications while ensuring that the original, approved messaging remains
intact.

¢ However, where an individual wishes to create new accompanying copy, substantially modify the message, add commentary that could be interpreted as
an official organisational position, or create a new post based on existing Forum content, the resulting content should be submitted to the Marketing
Department for approval before publication.

e The pre-approval process is not intended to restrict the individual voice or professional contribution of senior management and team members. Rather, it
establishes a coordinated communications framework that protects the organisation, strengthens its public image and ensures that every member of the
team contributes to a consistent, credible and strategically alighed brand presence.

e Accordingly, no new social media post representing, referencing or communicating on behalf of the Cyprus Diaspora Forum® or its associated initiatives
should be published without prior Marketing Department approval. Team members should submit proposed content sufficiently in advance to allow

appropriate review, amendments and coordination with the wider communications calendar.

e By following this process, the Cyprus Diaspora Forum® can maintain a unified public voice, maximise the impact of its campaigns, avoid conflicting
communications and ensure that every member of the organisation contributes positively and consistently to the Forum's reputation and brand.
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LOGO,BRANDING,
AND CONTENT APPROVAL

e Anyuse of the **Cyprus Diaspora Forum® logo, CYDIA Awards® logo, or any other logo, visual identity, campaign mark or branded asset associated with the
Cyprus Diaspora Forum®, its campaigns, programmes or initiatives must receive prior approval from the Marketing Department of the Cyprus Diaspora
Forum® before publication or distribution.

e Thisrequirement applies to all forms of communication and creative material, including press releases, editorials, articles, social media content,
promotional materials, presentations, artwork, digital assets, printed materials, advertisements and any other content incorporating the Forum's logos or
branding. The purpose of this approval process is to protect the integrity, consistency and reputation of the Cyprus Diaspora Forum® and its associated
brands.

e The Marketing Department will ensure that logos and other brand assets are used correctly, that visual and editorial guidelines are followed, and that
communications are aligned with current campaigns, messaging and organisational objectives.

e Failure to obtain the required approval may result in the material being withdrawn, amended or removed from publication, and may lead to further internal
action where appropriate. Unauthorised use of logos, branding or official communications may also result in reputational, legal or intellectual property

concerns for the organisation.

e Allteam members, partners, contributors and other authorised users are therefore expected to obtain written approval from the Marketing Department
before using any official Cyprus Diaspora Forum® or CYDIA Awards® branding or publishing materials that represent or are associated with the organisation.
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